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Corporate reporting

The landscape of corporate reporting
Key stakeholder groups

Different reports for different purposes: annual reporting to
Investors, performance reports to business partners,
consumer product information, compliance reports to
governments
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Unilever
Sustainable Living Plan

ENHANCING
LIVELIHOODS
WELL-BEING
HEALTH & IMPROVING GREENHOUSE WATER WASTE SUSTAINAELE BETTER
HYGIENE NUTRITION GASES SOURCING LIVELIHOODS

OUR PEOPLE

IMPROVING REDUCING
HEALTH AND % ENVYIRONMENTAL

IMPACT

IMPROVING HEALTH AND WELL-BEING

We estimate that we helped 135 million people take action to improve their health and well-being.

HEALTH & HYGIENE

By 2020 we will help more than a billion people to improve their hygiene habits and we will bring safe
drinking water to 500 million people. This will help reduce the incidence of life-threatening diseases
like diarrhoea.

KEY
o achieved We have reached 100 million people with our handwashing, oral care and self-esteem
programmes, and a further 35 million with safe drinking water.
@ on-plan
@ offplan (] Reduce diarrhoeal and @ Improve oral health
resplramr'_-,f disease thrnugh : : .

@ missed target handwashing " FProvide safe drlr‘nl-cmg water

‘ Imprt:r'-.fe self-esteem
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Integrated Reporting: Performance
key indicators DSM

fx millicn] i « People: improving people’s lives through DSM’s activities and
innovations

* Planet: improving the environmental impact of DSM's
activities and products (ECO+)

* Profit: creating profitable businesses and value for DSM’s
shareholders whilst meeting DSM's ECO+ objectives to
provide solutions to global societal neads
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Example of PUMA’s monetizing tentative

PUMA Operations:

MNon-financial Economic value

performance

€ million

Economic
value %

Greenhouse Gases (ktCO.e) 110.1 7.2 7.6%
Water ('000 m?) 108.8 0.1 0.1%
Tier 1 suppliers

Greenhouse Gases (ktCO.e) 131.4 8.6 9.1%
Water ('000 m*) 5,319.8 0.8 0.8%
Tier 2 - 4 suppliers

Greenhouse Gases (kitCO.e) 476.0 31.2 33.1%
Water ('000 m*¥) 72,064.5 46.5 49.3%
Total:

Greenhouse Gases (ktCO.e) 717.5 47.0 49.8%0
Water ('000 m™) 77,493.1 47.4 50.2%
Total economic value 94.4 100%

Puma is piloting an initiative on
externality valuation.

So far, Puma has monetized
environmental externalities on
GHG emissions and water
consumption, attempting to
evaluate their full social cost.

Furthermore, Puma plans to expand such valuation to other types of externalities and

intangibles (human capital, health, safety, etc.).
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Different guidances

Global
Reporting
Initiative™

Global

Carbon
| Disclosure
- . Project

THE GLOBAL
COMPACT
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http://www.google.nl/imgres?imgurl=http://www.topnews.in/files/EU-logo.jpg&imgrefurl=http://www.topnews.in/eu-permit-liner-shipping-consortia-another-five-years-2218814&usg=__kAqJIMtxV9gCFZScS-VgFvKQiLk=&h=267&w=267&sz=38&hl=en&start=13&zoom=1&tbnid=HxXPhsOF6Rr7DM:&tbnh=113&tbnw=113&ei=tYKKUJmCFca0tAafvICgBA&prev=/search?q=EU+logo&hl=en&gbv=2&tbm=isch&itbs=1

Barriers and Solutions

Data availability

Too many indicators
Complexity in measuring
Understanding impacts
Business case

Capacity building

Fair market prices
Convergence in standards
Joint public-private initiatives
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Thank you
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